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16 Stores in Bangkok16 Stores in Bangkok 12 Stores in Upcountry12 Stores in Upcountry

Phuket

Had Yai

Pattaya

Nakornratchasima

Chieng Mai

Hua-Hin

Samui

KhonkanPhitsanulok

Udonthani

Suratthani

Chonburi

HOMEPRO STORE NETWORK (as at March 31,2007)
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Unit : MB

46.151.73.6112.24.3164.0RENTAL & SERVICE
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100.4
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107.0

2.7

100.0

% on 
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47.214.931.746.6INTEREST
31.115.148.563.6TAX

25.751.0198.2249.2EBIT
21.5671.83,126.33,798.1TOTAL EXPENSES
24.5174.0709.0882.9SG&A
20.6497.82,417.32,915.1COGS
21.7722.83,324.54,047.2TOTAL REVENUE

%GVAR1Q’061Q’07

39.228.873.5102.2OTHER INCOMES

21.0

642.3

17.8118.0139.0NET PROFIT

20.53,138.73,781.0SALE

PROFIT & LOSS STATEMENT
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CAGR  =  40.9%
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Sustainable Sales Growth

3,781

3,139

1q06 1q07

3,139

3,781

20.5%20.5%

1Q071Q06



5

29 16 31 51 114
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Unit : MB

+Rental Business
+Others

Growth
46.1%
39.2%

Mix
61.6%
38.4%

43.3%43.3%

Rising Other Income
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SG&A Expenses
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Continuing to Increase in GP & EBIT
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32 40
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2.7%
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2.4%

1999 2000 2001 2002 2003 2004 2005 2006 1Q'06 1Q'07

Amount %on Sales

Unit : MB

Driving NPAT Growth

17.8%17.8%
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BALANCE SHEET

Unit : MB

0.00.51,919.81,920.3PAID-UP CAPITAL

(6.4)(201.6)3,160.12,958.5FINANCIAL DEBT
10.0337.63,364.03,701.6ACCOUNT PAYABLE
6.1106.61,738.01,844.6OTHERS
2.9242.78,262.18,504.7TOTAL LIABILITIES

12.3352.62,861.43,214.0INVENTORY
7.2585.18,083.48,668.5Land Building & Equipment

3.6139.53,917.54,057.0TOTAL EQUITIES
9.6139.01,442.01,581.0RETAIN EARNINGS

--555.7555.7SHARE PREMIUM

3.1382.112,179.612,561.7TOTAL ASSETS

%VAR31 Dec 0631 Mar 07

3.619.3539.9559.1OTHERS

382.1

(574.8)

3.112.179.612,561.7TOTAL LIABILITIES & EQUITIES

(82.7)695.0120.1CASH & DEPOSIT
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ROA - ROE - ROCE
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13.5 13.9
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Unit : %
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Earning per Share : EPS

139
118
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505

381

207

10986
4032

0.070.10

0.32

0.12

0.59
0.51

0.24
0.27

0.18

0.58

1999 2000 2001 2002 2003 2004 2005 2006 1Q'06 1Q'07

Net Profit EPS

Unit : Baht

Note : Equity raising 960 MBht in DEC 2007. 11
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2.08

0

1,000
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Store Expansion Plan

HomePro Store the End of 2007

BKK 17 Stores

Upcountry            13 - 14 Stores

Total 30 - 31 Stores

2007

Rayong Upcountry 4Q’07 - 1Q’08

Stores Opening Schedule

Petchkasem / BKK       16 th FEB

Chonburi    24 th MAR

Ram Indra / BKK 21 th APR

Rayong 4Q’07

Petchkasem  
and

Ram-Indra

Chonburi



14

6.0

204.0

178.0

141.3

113.1
98.9

66.9
56.4
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9 11
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20
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Continuous expanding sales area
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NEW STORE OPENING : PETCHKASEM February 16, 2007
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NEW STORE OPENING : CHONBURI March 24, 2007
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NEW STORE OPENING : Ekamai - Ram Indra April 21, 2007
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HOMEPRO EXPO 5 16 – 25 March, 2007
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NEW HOMEPRO SERVICE !!

Home Care is a new service from HomePro. We will check, 
maintenance, take care, clean, and detect risks of electrical 
appliances in your home. 

Sample Home Care Service
Air-Conditioner cleaning
Washing machine cleaning
Water Pump & 
on-ground water tank cleaning 
Water boiler cleaning 
Stove/Hob/Oven/Hood/Water 
purifier cleaning etc.
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Q & A
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Contact us
K.Rakpong, K.Renuka
Tel+662-832-1416

Email : IR@homepro.co.th
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This Presentation ( The “Presentation”) has been prepared by Home Product Center Plc. 
The Presentation is private and confidential and is being made available for information 
purposes only. Accordingly, this Presentation may not be copied, reproduced or redistributed 
to any other person save with the prior written permission of the Company. By accepting this 
presentation, each recipient accepts and agrees with the Company that it will comply with, and
that it will procure that any other person to whom it provides this Presentation complies with,
the Terms set out herein and all applicable laws and regulations.

This Presentation is not a prospectus and is not intended to and does not constitute offer or 
solicitation of any offer in respect of securities. It does not constitute any recommendation or
Investment advice, is not intended to form the basis of an investment decision and should not
be relied upon for such purpose. This Presentation has not been approved by any regulatory 
authority. Neither the Company or their respective advisers accepts any liability whatsoever 
arising in connection with the distribution of this Presentation to recipients hereof.

This Presentation is being supplied to you solely for your information and may not be reproduced,
redistributed or passed on, directly or indirectly, To any other person or published, in whole or in 
part, for any purpose. No part of this presentation may be reproduced or taken or transmitted.
The distribution of this presentation in other jurisdictions may be restricted by law, and persons
into whose possession this presentation comes should inform themselves about, and such 
restrictions. By accepting this presentation you agree to be bound by the foregoing restrictions.

IMPORTANT  NOTICE


